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Abstract

Food tourism is vital to the economy and benefits all stakeholders. Along with the government,
Department of Tourism, Department of Trade and Industry, and local government units, we
foster socioeconomic growth, cultural affirmation, local employment, and income
opportunities for small and medium-sized companies. The epidemic threatens the food tourism
program's sustainability. Stakeholders, notably private firms, faced this issue in 2019 and
beyond. The researchers propose a tour circuit approach inside the CAMANAVA cluster to
be sponsored by travel companies, local governments, and other stakeholders to deliver
information and solutions in her field. With the collaboration of public and private partners,
the Food Tourism Program may be restored and maintained by assisting food tourism firms

and other businesses to reopen and promote our cities' legacy and culture.

Keywords: Food Tourism, Tourism Circuit, Development Plan, Strategic Management,

CAMANAVA.

Introduction

The Tourism Industry increased its contribution to the Philippines' economy to almost 13% of
the gross domestic product (GDP) in 2019, as confirmed by Tourism Secretary Puyat which
plays a vital role in our country’s recovery from this Covid-19 pandemic. To be able to
implement recover well a sound Local Food Tourism Development Plan is essential with the
strong support of our stakeholders and partners through the local government. Sustainable
tourism creates jobs and promotes local culture and products. In response to the 2030 UNWTO
sustainable tourism agenda despite the crisis. Filipinos love eating, and to be able to invite

visitors to go to one’s place is by offering delicious food to look forward.

Food tourism is a way to go in CAMANAVA northern area of the National Capital Region.
Though the tourism development plan and promotion is a function of the government, as an

individual specializing in Hospitality and Management, it is deemed necessary to develop a
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program that will help support the existing food tourism program of the cities within

CAMANAVA.

This study of assessing the food tourism program of Caloocan, Malabon, Navotas, and
Valenzuela may serve as a reference for further research for Food Tourism Development
Programs and support the food tourism business enterprises within CAMANAVA towards a

more sustainable tourism program for the cities ahead.

The main goal of the study is to assess the Food Tourism Program in CAMANAVA as a basis
for the preparation of a proposed Development Plan. Specifically, the study sought to answer

the following questions:

1. What is the profile of the of the respondents in terms of:
1.1 Age

1.2 Gender

1.3 Educational Attainment

1.4 Location

2. How can the respondents’ assessment on the Food Tourism Program of CAMANAVA be

described in terms of:

2.1 Attraction/Marketing Strategies
2.2 Infrastructures

2.3 Transportation

2.4 Hospitality/Service Tactics

2.5 Culture

3. How significant is the relationship in respondents’ assessment of Food Tourism Program

in CAMANAVA and their profile.

4. As assessed by the respondents, what is the status of the Food Tourism Program in

CAMANAVA in terms of the indicators cited?

5. How significant is the difference as regards the respondents’ assessment of the Food

Tourism in CAMANAVA?

6. What are the challenges and problems encountered in the Food Tourism in CAMANAVA?
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7. Is there a significant difference in the problems encountered by respondents of the Food

Tourism in CAMANAVA?

8. How may the result of the study be utilized in preparing a Development Food Tourism

Program in CAMANAVA?
Methodology

The respondents of the study consist of business owners, and private, and the researchers used
an explanatory sequential design to use a qualitative approach to explain quantitative results
(significant, non-significant, outliers, or surprising results) or to guide to form groups based

on quantitative results.

As Creswell (2011) defined mixed method, is a method focusing on collecting, analyzing, and
mixing both quantitative and qualitative data in a single study or series of studies. Its central
premise is that the use of quantitative and qualitative approaches, in combination, provides a

better understanding of research problems than either approach alone.
Respondents

The respondents of the study consist of business owners, private and government employees,
tourists as well as the community itself. 120 business owners, 90 private employees, 30

government employees, 210 tourists, and 150 residents.
Instrument

Data was obtained primarily by using a survey questionnaire checklist that provided
information from the respondents. The researchers also conducted the unstructured interview
with the respondents to know some comments to enhance the questions. This survey
questionnaire was very useful in getting information and responses to the specific question in
the data gathering. The researchers makes use of a Likert Scale. The four (4) — point Likert
Scale with the following descriptions and interpretation was used such as 4-Strongly Agree,
3-Agree, 2-Disagree, and 1-Strongly Agree. For quantitative analysis of challenges or
problems encountered in the food tourism program in CAMANAVA, the three (3) gradations

or options were assigned points as follows such as 3-Very Serious, 2-Serious, 1-Not Serious.
Data Gathering Procedure

The researchers conceptualized their questionnaire and patterned it from the tool utilized by
Daries and Fransi (2017). A dry run was administered to selected respondents early in the
third (3rd) quarter of 2019. Then the questionnaire was presented to the research adviser for

final approval and revision if needed, when approved, the final copy was reproduced for
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dissemination to the respondents of the study. The researchers used purposive sampling.
Purposive sampling is a form of sampling in which the selection of the sample is based on the
judgment of the researchers. The researchers ensure approval from the governing body before
proceeding to the actual surveys and interviews. The first part of the questionnaire is the
demographics of respondents, the second part is the assessment of the food tourism program
in CAMANAVA in terms of attractions/marketing strategies, infrastructure, transportation,
hospitality, and culture, and the third part of the questionnaire is the assessment on the
challenges and problems being faced by the food tourism program of CAMANAVA. The
researchers secured consent from authorities from the city, barangays, and companies. The
respondent belonged to (5) groups such as business owners, private and government
employees, tourists, as well as the residents of the city. Tally sheets were prepared and
responses were tabulated using frequency count, percent, weighted mean, and their
corresponding descriptive ratings. Data were analyzed and interpreted by subjecting them to

prescribed ANOVA statistical treatment.
Statistical Treatment

The percentage was used as a descriptive statistic to describe the relationship between a part
and to whole and the weighted Mean was used to determine the responses for each item.
Interpreting the descriptive ranking of the weighted mean was determined using the
corresponding scales. A two-way ANOVA is a type of statistical test that compares the
variance in the group means within a sample whilst considering two or more independent
variables or factors. It is a hypothesis-based test, meaning that it aims to evaluate multiple
mutually exclusive theories about our data. Before we can generate a hypothesis. A two-way
ANOVA compares three or more three categorical groups to establish whether there is a

difference between them (MacKenzie 2018).

RESULTS
Table 1.1
Distribution of Respondents according to Age
, Government  Private Business Local
T Total
Age ourist Employees  Employees Owner Residents ofa
No. % No. % No. % No. % No. % No. %
24 - below 21 10% 3 10% 9 10% 12 10% 15 10% 59  10%
25-34 92 44% 13 44% 40 44% 53 44% 66 44% 264 44%
35-44 57 27% 8 27% 24 27% 33 27% 41 27% 163 27%
45-above 40 19% 6 19% 17 19% 23 19% 29 19% 114 19%

210 100% 30 100% 90 100% 120 100% 150 100% 600 100%




4 st International Congress of Social Science, Innovation & Educational Technologies

The 1.1 shows the distribution of respondents according to their age. It can be gleaned from
the table that out of 600 respondents, 59 (10%) belongs to age range 24 years old below
belonged to young adults, students, third generations; 264 (44%) belong to age range 25-34
years old are the working class, the start-up group, average entrepreneur the major players of
tourism in the city, average five-year employees in government or private companies,
adventurers or backpackers; 163 (27%) belongs to age range of 35-44 years old belong to
middle-aged adults, middle management group, with ten(10)year work experience employees
in the government or private companies and are proactive entrepreneur with a stable business
entity; 114 (19%) belongs to age range of 45 years old above are the middle to upper level
management of government or private companies, cautious adults and senior citizen, first

generation entrepreneur/tycoons/experts . The majority of age range of the respondents are

from middle range age 35 to 44 year old.

Table 1.2
Distribution of Respondents according to Gender
Gender Tourist ~ Government  Private Business Local Total
No. % No. % No. % No. % No. % No. %
Male 109 52% 16 52% 47 5% 62 5% 78 5% 311 5%
Female 101 48% 14 48% 43 48% 58 48% 72 48% 289 48%

210 100% 30 100% 90 100% 120 100% 150 100% 600 100%

Table 1.2 shows the distribution of respondents according to their gender. The table reveals
that out of 600 respondents, 331 (52%) are male and 289 (48%) are female. The data implies
majority of the respondents are male in all dimension indicated.

Table 1.3

Distribution of Respondents according to Educational Attainment
Educational Tourist Government  Private Business Local Total

Attainment Employees = Employees Owner Residents
No. % No. %  No. % No. % No. % No. %
Post Graduate Level 2 1% 15 35% 8 9% 4 % 10 7% 39 -
College Level 147 74% 21 49% 63 68% 84 700 105 70% 419  70%
Vocational/Technical 50  25% 7 7% 21 23% 28 % 36 24% 142 209

199 100% 43 100% 92 100% 116 100% 150 100% 600 100%

Table 1.3 shows the distribution of the respondents according to their educational
attainment. 39 (7%) of the respondents belong to post graduate level or graduate, 419 of
the respondents belong to college level or graduate, and 142 (24%) of the respondents
belong to vocational/technical level. During the data gathering, it was evident that the

majority of the respondents are college level or graduates.
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Table 1.4
Distribution of Respondents according to Location
Occupation Tourist GoveInment Privae Business Local Residents Total
Employees  Employees Owner
N. % No. % No % N. % No. % No. %
Caloocan 68 3% 10 2% 40 4% 48 4% 55 3% 219 36%
Malabon 59 8% 5 3% 18 20% 2 B% 25 1% 140 24%
Navotas 8 8% 7 1% 8 9% 4 1% 28 19% 103 16%
Valenzuela 3B 1% 300 8% 24 u% 30 5% 42 8% 138 24%

Total 210 100% 52 100% 90 100% 120 100% 150 100% 600  100%

Table 1.4 shows the distribution of respondents according to location. 219 (37%) of
respondents are from Caloocan City, 140 (23%) of the respondents are from Malabon City,
103 (17%) of the respondents are from Navotas City, and 138 (23%) of the respondents are

from Valenzuela City. The majority of respondents are from Caloocan City.

Table2.1
Respondents’ Assessment of Food Tourism in CAMAMAYA in terms of AttractionMarketing Strat eqies

ATTRACTICN MARKETING STRATEGIES Towist  covemment o Privale g Ouner Local Residerts | Average
Employees Employees

W DR RANK WL DR RANK Wx DR RAMK WiC DR RAMNK Wi DR RANK WX DR RANK

The originality and locally produced foods
1 camserve & one of e tourstatractions ofthe 381 SA 1 360 SA 45 367 G4 2 38284 1 350 5% 6 236BSA |
iy
Tne tourkst destinations of the city are duly
recognized by DOT IF¥SA 2 AR Sh 6 AF0OSA 1 A4 SA 2 356 SA 5 3R3ISh 25
3 The availabiity of various cuisines showcasethe 320 & 0 4 360 S 45 315 A4 4 32004 4 364 5S4 25 336 0n 4
ciys destinations and new experience tovisitors

The us e of mass media (i e. Radio Ad, TC

Commerciaks , Newspaper Ads etc.) and Social

Media (e.g. Faceboak, Tiwitter, Instagram, etc.)

matieting increases the awareness of peaple

abiout the city's atractions and tours m

The prices of localfoods being senved &t

3 restawantand dining places inthe city are 29004 6 ARDSA 1 300 A 55 A5 SA % 360 SA 4 3E A b
affordable, i not, economical

A5 3E2SA O3 30004 55 302 A6 364 SA 25 32904 5

The localfood products are prepared onits
finest and highest qualitywhich attibutedto
eauty of exdsting turist destinations of the city

b6 SA 3 3R SA 2 356 SA 3 363 SA 3 36D SA 1 3A3SA 23

Bverage 14 A 361 5A 1A 14 A 160 54 igoa

Table 2.1 presents the respondents’ assessment on toward development of food tourism in
CAMANAVA in terms of attraction/marketing strategies. From the five (5) groups of
respondents the overall shows that :Rank 1 is “The originality and locally produced foods
can serve as one of the tourist attractions of the city” with an average weighted mean of
3.68 and a descriptive rating of “Strongly Agree”;
Rank 2.5 are indicators no. 2 and 6, “The tourist destinations of the city are duly recognized

by DOT” and “The local food products are prepared on its finest and highest quality which

3
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attributed to beauty of existing tourist destinations of the city” both with a mean of 3.63
and a descriptive rating of “Strongly Agree”;
Rank 4 is “The availability of various cuisines showcase the city's destinations and new
experience to visitors” with an average weighted mean of 3.36 and a descriptive rating of
“Agree”;

The lowest in rank are indicators no. 4 and 5, “The use of mass media (i.e. Radio Ads, TC
Commercials, Newspaper Ads etc.) and Social Media (e.g. Facebook, Twitter, Instagram,
etc.) marketing increases the awareness of people about the city's attractions and tourism”
with an average weighted mean of 3.29 and with a descriptive rating of “Agree” and “ The
prices of local foods being served at restaurant and dining places in the city are affordable,
if not, economical” with an average weighted mean of 3.26 and with a descriptive rating of
“Agree”.

The average weighted mean for all the respondents is 3.47; and described as “Agree”.
The result of the data show that the use of mass media and social media must be given
emphasis in marketing the food tourism program of the cities and to increase of people
about the Food Tourism Program and Packages. Also, prices of foods in restaurants and
other dining places in the cities must also be reevaluated, not all menu prices are affordable
for the tourists or visitors.

Table 2.2

Respondents' Assessment of Food Tourism in CAMANAVA in terms of Infrastucture

INFRASTRUCTURE Tourist Govemment Employees ~ Private Employees Business Owner Local Residents Average

WX DR RANK. WX DR RANK WX DR RANK WX DR RANK WX DR RANK WX DR RANK

Allfood establishments are provided with clean water supply
1 safe refums and enough power supply on daily basis 6 SA 2 3% SA 6 3 SA 2 3 SA 3 37T SA 1 3% A

The city's food establishments are WIFI ready and vith
exisfing contact numbers (for resenvations, deliveres, and

2 5 A3 % SA 4 30 A 3 36 A 4 30 AT 3 A
catering efc.)
The food establishments operating are with drainage/sewage

3 sys?emandsohdwastemanagementsystemtoprotectthe 0 A4 S 3 2% A 55 B A 55 A 6 3 A
environment

, MeoblsuiaomminieEles 0 g ) e g g s 2 W %3 s
motels, inns, pension houses, backpackers' hotel etc, ) for ' ‘ ' ' ' '
The city has establishmens offering other actviy faciliies

5 (ed.pienic huts, pools, sporls acilfes, etc.) fortourstto 20 A T St 28 AT 30 A 6 308 A 45 32 A
explore
Allbusiness establishments, tourism affractions and

g Soverementfies prode aproprae drectoal WA 45 30 SA 5 30 A 4 2% A T 38 A 45 3B A

information and signages fo all

The ownership of existing infrastructures included in te
{ourism program of the ciy are classified for easy referencing
ofthe tour providers and tourists

2

Average 6 A 3 SA MrA B A B A N A
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Table 2.2 shows the respondents’ assessment of food tourism program in CAMANAVA in
terms of infrastructure.

Rank 1 is “The city has good accommodation facilities (e.i. hotels, motels, inns, pension
houses, backpackers' hotel etc.) for tourist to stay” with an average weighted mean of 3.61
and a descriptive rating of “Strongly Agree”;
Rank 2 is “All food establishments are provided with clean water supply safe returns and
enough power supply on daily basis” with an average weighted mean of 3.56 and a
descriptive rating of “Strongly Agree”;

Rank 3 is “The ownership of existing infrastructures included in the tourism program of the
city are classified for easy referencing of the tour providers and tourists” with an average
weighted mean of 3.32 and a descriptive rating of “Agree”;

The lowest in ranks are indicators nos. 2, 3, 5, and 6 “The city's food establishments are WIFI
ready and with existing contact numbers (for reservations, deliveries, and catering etc.)” with
an average weighted mean of 3.21 and a descriptive rating of “Agree”; “The food
establishments operating are with drainage/sewage system and solid waste management
system to protect the environment” with an average weighted mean of 3.14 and a descriptive
rating of “Agree”; “The city has establishments offering other activity facilities (e.i. picnic
huts, pools, sports facilities, etc.,) for tourist to explore” with an average weighted mean of
3.12 and a descriptive rating of “Agree”; “All business establishments, tourism attractions
and government offices provide appropriate directional information and signages to all” with
an average weighted mean of 3.13 and a descriptive rating of “Agree” The average weighted
mean for all the respondents is 3.30; and described as  “Agree”

The result of the data show that not all city’s food establishment are WIFI ready and
no existing contact numbers for reservations, deliveries, and catering; not all operational food
establishments are with appropriate commercial drainage/sewage system and solid waste
management system to protect the environment, not all cities offers other activity facilities for
the tourists to explore, and not all business establishments and tourism attractions and
government offices provided directional informational signage for easy referencing of tourists
and visitors.

3
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Table 2.3

Respondents' Assessment of Food Tourism in CAMANAVA in terms of Transportation

TRANSPORTATION Tourist Government Employees ~ Private Employees Business Owner Local Residents Average

WX DR RANK WK DR RANK WX DR RANK WX DR RANK WX DR RANK WK DR RANK

Available of public public transportation s 24/7 n the ity

K B A L R R S T . R N A V1 I

Private or accredited transportaton is indusive in the tour
package to ensure tourists'safety A 6 35 A % 35 A7 30 A 8 2% A 8 39 A 8

r~

(Good quality of streets and roads makes travelling
comfortable and convenient

Food establishments and other tfractions are accessible to
allind of vechicles all year round /K 3 33 A 4 35 S 2 33 %N 3 3 OOSA 2 3 A2

[oey

WA 7T W% T % L % Ly 3 % 3 3% %3S

o~

Presence of accurate requlated fare matrk seen in every
public ransportation is provided for every touristseasy 304 A § M7 A 7 35 A8 30 A 6 35 A 6 36 A 7
referencing

Alltransaction vechicles in the ety Secured proper
registraton from authorized government agencies to ensure
tourists security

o

o

A 4 3% % 5 3 S 3 3 S 5 3% % 5 3 %S

Enoughparking Spaces or areas are provided to tourists on
every vistt

Accurate directions, locations, traffic or road advisories of
8 the cly are accessible via waze, google maps,etc. M A 5 35 A 6 3 A 6 38 A 7T 35 A T 32 A f

%9 % 2 % 3 3% % 5 0% 4 3% W 4 3% S35

Average BA A 349 A A 346 A A

Table 2.3 shows the respondents assessment of food tourism program in CAMANAVA in
terms of transportation.
Rank 1 is “Available of public transportation is 24/7 in the city” with an average weighted
mean of 3.61 and a  descriptive rating of  “Strongly  Agree”;
Rank 2 is “Food establishments and other attractions are accessible to all kind of vehicles
all year round” with an average weighted mean of 3.64 and a descriptive rating of “Strongly
Agree”;

Rank 3 are indicators 3 and 7 “Good quality of streets and roads makes travelling
comfortable and convenient” and ”Enough parking spaces or areas are provided to tourists
on every visit” both are with an average weighted mean of 3.59 and a descriptive rating of
“Strongly Agree”;

The lowest in ranks are 2,5,6 and 8 “Private or accredited transportation is inclusive in the
tour package to ensure tourists’ safety”, with an average weighted mean of 3.09 and a
descriptive rating of “Agree”; “Presence of accurate regulated fare matrix seen in every
public transportation is provided for every tourist’s easy referencing” with an average
weighted mean of 3.16 and a descriptive rating of “Agree”; All transaction vehicles in the
city secured proper registration from authorized government agencies to ensure tourist’s
security” with an average weighted mean of 3.57 and a descriptive rating of “Strongly

Agree”; “Accurate directions, locations, traffic or road advisories of the city are accessible
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via waze, google maps, etc.” with an average weighted mean of 3.22 and a descriptive
rating of “Agree.”

The average weighted mean for all the respondents is 3.45; and described as “Agree”. The
result of the data show that the private or accredited transportation inclusive in the tour
package is not enough or lacking to ensure tourists’ safety during the tour, absence of
accurate regulated fare matrix in every public transportation for tourists easy referencing,
not all transaction vehicles in the city secured proper registration from authorized
government agencies to secure tourists’ security, and current cities’ directions, locations,

traffic or road advisories are not accurate nor updated and accessible via waze, google maps,

etc.
Table 2.4
Respondents' Assessment of Food Tourism in CAMANAVA in terms of Hospitality
HOSPITALITY Tourist Government Private Business Owner Local Residents Average
Employees Employees

WX DR RANK WX DR RANK WX DR RANK WX DR RANK WX DR RANK WX DR RANK
32 AL 2 315 A 4 320A 4 325A 4 330 A 4 323 A 4

Tour guides and locals are courteous and
friendly to visitors
Tour guides are properly trained by DOT to
communicate effectively to visitors and give
adequate knowledge of the communities
being visited and be able to manage
Tour guides provide a relaxing and
3 enjoyable experience at all times to meet 3200A 3 325A 2 325A 3 330 A 3 33 A 3 327 A 3
visitor's satisfied visit or stay in the city
All food establishments and other attractions
4 frontliners are on their best to every dealings 3.15 A 4 320 A 3 3.68SA 2 343 A 2 345 A 2 338 A 2
to the tourists to ensure quality service
The city government ensures 100%
orderliness and quality of surroundings to
every tourist and constituents at all times
(free from landlfill/dumpsite, mining site,

Prompt coomunication and coordination of
6 the barangays are performed at all times 306 A 5 300A 5 305A 6 310A 6 320 A 55 3.08 A 55

371SA 1 387SA 1 371SA 1 38 SA 1 378SA 1 379SA 1

300A 6 295 A 6 310A 5 315 A 5 320 A 55 3.08 A 55

Average 3.23 A 324 A 333 A 335 A 338 A 331 A

Table 2.4 shows the respondents assessment of food tourism program in CAMANAVA in
terms of hospitality.
Rank 1 is “Tour guides are properly trained by DOT to communicate effectively to visitors
and give adequate knowledge of the communities being visited and be able to manage
different kinds of visitors” with an average weighted mean of 3.79 and a descriptive rating
of “Strongly Agree”;

Rank 2 is “All food establishments and other attractions frontliners are on their best to every
dealings to the tourists to ensure quality service” with an average weighted mean of 3.38
and a descriptive rating of “Agree”;

Rank 3 is “Tour guides provide a relaxing and enjoyable experience at all times to meet
visitor’s satisfied visit or stay in the city which motivates them to go back to the place
again” with an average weighted mean of 3.27 and a descriptive rating of “Agree”;

The lowest in ranks are 1,5 and 6 “Tour guides and locals are courteous and friendly to
visitors” with an average weighted mean of 3.23; and a descriptive rating of “Agree”’; “The

city government ensures 100% orderliness and quality of surroundings to every tourist and
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constituents at all times (free from landfill/dumpsite, mining site, unorganized informal
settlement) with an average weighted mean of 3.08 and a descriptive rating of “Agree”;
“Prompt communication and coordination of the barangays are performed at all times” with
an average weighted mean of 3.08 and a descriptive rating of “Agree”. The average
weighted mean for all the respondents is 3.31 and described as “Agree”
The result of the data show that not all tour guides and locals are courteous and friendly to
visitors at all times, 100% orderliness and quality of surroundings are not assured by the
cities to every tourists and visitors at all times, slow communication and coordination of

barangays were observed in the implementation of tours for the tourists or visitors.

Table 2.5
Respondents’ A ssessment of Food Tourism in CAMANAYA in terms of Qulture
JILTIURE Tourist Government Privae Business Cwner Local Reddents Awerage
Ermplovees Emplovess

Wi DR RANE WX DR RAME WX DR RANE W DR RAME Wi DR RANE W& DR RAMNE

The tour guides showcase a unigue

experience of visitors on history and

culiure through various tour packageson 315 A 55 310 4 6 35654 4 382354 1 315 A 7 336 54 45
heritage houses, famous landmarks and
delicious becal foods and delicies of the
Active celebration of the bcal festivals of
the barangays or city are done yearly
Delicacies from local ngredients provide
aunique rruttiplicity of culinary 320 A 4 315 A 5 320 4 7 35154 5 345 A 55 3.30 54 6
experience to visitors

Fresence of museums highlighting the
city’s origin and history

Awailability of souvenir shops where city's
farnous local branded mrerdhandises,
famous delcacies and famous local foads 550 o, | 35754 1 379sa 1 3%0sA 6 3SSsA 2 3TLoh d
arebeing sold for visitors o purchass

and enjoy before leaving the city

—_

[

3480 54 2 3745F 2 36935A 3 35858 4 F6954 1 3F0SA 2

(5]

oA 7 29 A 7 3300A 6 345 A To343 A B 32558 7

(4]

The evident support of the city

government on promoting ocal foods 3755 3 36554 3 3FFSA 2 363 5A 25 3535A 3 3.66 54 3
and tourism of he city

The tour guides are bcak of the city

showicasing their cultiural pride and 315 A4 55 320 A 4 335 A 5 363 5A 25 345 54 55 3.35 SA 4.5
identity

[=a)

-l

Average 343 A 3,35 A 352 A 3.59 34 346 A 3.48 A

Table 2.5 shows the respondents assessment of food tourism program in CAMANAVA in
terms of culture.

Rank 1 is “Availability of souvenir shops where city’s famous local branded merchandises,
famous delicacies and famous local foods are being sold for visitors to purchase and enjoy
before leaving the city ” with an average weighted mean of 3.71 and a descriptive rating of
“Strongly Agree”;

Rank 2 is “Active celebration of the local festivals of the barangays or city are done yearly”
with an average weighted mean of 3.70 and a descriptive rating of “Strongly Agree”;
Rank 3 is “The evident support of the city government on promoting local foods and

tourism of the city” with an average weighted mean of 3.66 and a descriptive rating of

“Strongly Agree”;
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The lowest in ranks are indicators 1,3, 4 and 7 “Tour guides and locals are courteous and
friendly to visitors” and “The tour guides are locals of the city showcasing their cultural
pride and identity” are both with an average weighted mean of 3.36 and a descriptive rating
of “Strongly Agree”; The tour guides showcase a unique experience of visitors on history
and culture through various tour packages on heritage houses, famous landmarks and
delicious local foods and delicacies of the city”” with an average weighted mean of 3.30 and
a descriptive rating of “Strongly Agree”; “Presence of museums highlighting the city’s
origin and history” with an average weighted mean of 3.25, and a descriptive rating of
“Strongly Agree.

The average weighted mean for all the respondents is 3.48; and described as “Agree”
The result of the data shows majority of the cities within the cluster has its souvenir shops
for the tourists to purchase local merchandises, with visible and celebrated festivals and
events for tourists to experience. And with evident support for development and
implementation of its city government thru the Tourism and Cultural Affairs Office in

promotion their existing city’s food tourism program.

Table 3
Relationship Between the Assessment in the profile of Respondents that affects the Assessment of
Food Tourism Program in Camanava

Degree of Computed

Freedam (df) Value Critical Value Inter pretation/Decision
Age 12 24,2964 21.03 Significant HO: Rejected
Gender 4 4.7912 3,49 Insignificant HO: Accepted
Fducational 8 2.9870 1551 Insignificant HO: Accepted
Attainment ' ' d ' P

Tested at 0.05 level of confidence

Table 3.0 presents the relationship in the profile of respondents as regards the respondents’
assessment of Food Tourism in CAMANAVA.
The result on Table 3.0 shows that there is significant relationship exists in the age profile
of respondents as regards to its assessment of Food Tourism in CAMANAVA.
The findings is indicated by Chi Square value at .05 value equals 24.2964 which was higher
than its critical value of 21.03 with the degree of freedom at 12 in the age profile of

respondents as regards to its assessment of Food Tourism in CAMANAVA is rejected.
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Responden &' fssessmenton Toward Developmen tof Food Tonrism it Habbon in terms of & tracbon farketing 5ibey ies

ATTRACTION /i AKETIHG STRATEGIES Tonrist GoernmentEmphyees  Privae Employess  Brsitess Cwier Lo@l Resilents Iverpe

X DR RoHE W DRORAWK W DR ORAHE i DR RaHE N DRORAHE WX DR ORAHK

The onginaily and kcall podiced fods can
1seuea;nleufﬂeblr'stattra:ﬁjlsnfﬂecw 380 Sh 1350 Sk 5 346 SA 2 O3B0 Sa 1 349 54 6 36 S 1
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Table 4.1.1. Show the respondents’ assessment on food tourism in Malabon in terms of
Attraction/Marketing Strategies
Rank 1 is “the originality and locally produced foods can serve as one of the tourist
attractions of the city” with an average weighted mean of 3.65 and a descriptive rating of
“Strongly Agree”
Rank 2 is “The tourist destinations of the city are duly recognized by DOT” with an average
weighted mean of 3.63 and a descriptive rating of “Strongly Agree”

Rank 3 is “The local food products are prepared on its finest and highest quality which
attributed to beauty of existing tourist destinations of the city” with a average weighted
mean of 358 and a  descriptive rating of  “Strongly  Agree”
The Lowest in Rank is “The prices of local foods being served at restaurant and dining
places in the city are affordable, if not, economical” with an average weighted mean of 3.21
and a descriptive rating of “Agree”.
The result shows Malabon’s strengths in terms of attraction/marketing strategies such as
current food tourism are DOT recognized tourist attraction sites or destination and all local
food products are authentic and being served on its highest quality at all times. Also points
out on the concern not all prices of local foods being served at restaurants and dining are

affordable or economical.
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Table 4.1.2,

Respondents' Assessment on Food Tourism in Malabon in terms of Infrastucture

IMRASTRLCT LRE Towist Sovarmnent Frivate Buziress Cwner Locd Residents Arierage
Erplonyess Ernployess
Wi CF RAME 0 CFE RAMNE A OR RAME WY DR RaE WE OR RAME WY DR RARE
A food establishments are prosfded with dean water supply
3% retum:s and erough power supplyon dailybasis 365\58
The city's food establishments are MWIFIreadyand with
z  edsng cortact rubers (hrresenatons deliveres,and 340 A0 3 235 A 4 245 A 2 345 A 4 TA0OA 7 33 A E
catering &t
The fud eablishments operating are with d=irages=wage
3 systern ard sold waste maragement sstemto potectthe 335 A 4 340 A 3 325 A 4 335 A B3 A B 329 A &
enironment
The cityhas good accommodation fciliies @0, hotels,
matets, inns, pension houses, badopachkers' hotel ete., ) for
The cityhas estabishments ofiering other activty Beilties
5 (ei.picric huts, pook, sports Beiliies, ete ) ortoud stto IMA 7 O 3ER05A 1 200A EO328 A 5 320 A 4 323 A &
aplore
A business esablishments, tourizm Ftract ore ard
£ goememernt ofices provde appropriate directonal 3200A 5 3300A 5 20D A 7 220 A Foxls A B 3IFOA 7
informati onand signagesto al
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7 torism progam ofthe ctvame dassied freasyre®endng 215 A 6 320 4 B 35 A B B0 S/ 3 2EE S/ 1 33304 4
of the tour providers and tourists
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Table 4.1.2. Show the respondents’ assessment on food tourism in Malabon in terms of

Infrastructure.

Rank 1 is “The city has good accommodation facilities (e.i. hotels, motels, inns, pension
houses, backpackers' hotel etc.,) for tourist to stay”” with an average weighted mean of 3.58

and a descriptive rating of “Strongly Agree”

Rank 2 is “All food establishments are provided with clean water supply safe returns and
enough power supply on daily basis” with an average weighted mean of 3.48 and a

descriptive rating of “Agree”

Rank 3 is “The city's food establishments are WIFI ready and with existing contact numbers
(for reservations, deliveries, and catering etc.)” with an average weighted mean of 3.35 and

a descriptive rating of “Agree”

The Lowest in Rank is “All business establishments, tourism attractions and government
offices provide appropriate directional information and signages to all” with an average

weighted mean of 3.17 and a descriptive rating of “Agree”.

The result shows Malabon’s strengths in terms of infrastructure such as the city has good
accommodation facilities, all food establishments are provided with clean water supply safe
returns and enough power supply on daily basis, the city's food establishments are WIFI
ready and with existing contact numbers (for reservations, deliveries, and catering etc.)
Also points out the concern not all business establishments, tourism attractions and

government offices provide appropriate directional information and signages to all.
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TaHe 4.1.3,

Respondents' Assessmert onFood Towism in Malabon in terms of Transportation

acernment Private
Ermplowees Ernployess

i DR RAMK wi DR RAME Wi DR RAME W DR RAMK WE DR RAMK i DR RAMK
Awzil able of public trarepottation is 24,7 inthe dhy 350 58
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1 3EESA 2 340 A E xE0 34 2 400 5A 1 363 SA 1

Private or aoredited transportation is inclusive in the

bowr package to eraure tourists” safety 330 A B 315 A % 336 A 7 330 A B 285 A B 321 A 8

Good qudity of streets and roads makes travelling
corfortable and corvenient
Food establishments and other attradions are
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All transaction vedhicles in the gby seoared proper
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are e bowrisk's seaarity
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345 A 3340 A 4 348 A R - R 3 380 5A 2 3EZ SA 3

Encughparking spaces o arex are provided to
towrizts o ewery wisit
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maps.etc,

249 A 2 245 A 3 245 A 4 24 048 4 ZEESA 4 350 SA 4

Arverage 337 A 341 A 344 A 34804 388 A 345 A

Table 4.1.3. Show the respondents’ assessment on food tourism in Malabon in terms of

Transportation.

Rank 1 are indicator numbers 1 and 3 are “Available of public transportation is 24/7 in the
city” and “Good quality of streets and roads makes travelling comfortable and convenient”

both are with average weighted mean of 3.63 and a descriptive rating of “Strongly Agree”

Rank 3 is “Food establishments and other attractions are accessible to all kind of vehicles
all year round” with an average weighted mean of 3.52 and a descriptive rating of “Strongly

Agree”

The Lowest in Rank is “Presence of accurate regulated fare matrix seen in every public
transportation is provided for every tourist’s easy referencing” with an average weighted

mean of 3.34 and a descriptive rating of “Agree”.

The result shows Malabon’s strengths in terms of transportation such as available of public
transportation is 24/7 in the city and good quality of streets and roads makes travelling
comfortable and convenient, and food establishments and other attractions are accessible
to all kind of vehicles all year round. Also points out the concern of non-presence of
accurate regulated fare matrix seen in every public transportation is provided by the city for

every tourist’s easy referencing.
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Table 4.1 .4,
Re=pondeants' Ass=smant an Food Tourism in Malabon in tarms of HospitalityyService Tactics
HOSPITALITY Taurist Geavernm ent Private Business Owner [Loca Residants Severage
Employe=es Empl oymes
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Table 4.1.4. Show the respondents’ assessment on food tourism in Malabon in terms of

Hospitality/Service Tactics.

Rank 1 is “Tour guides are properly trained by DOT to communicate effectively to visitors
and give adequate knowledge of the communities being visited and be able to manage
different kinds of visitors” with average weighted mean of 3.80 and a descriptive rating of

“Strongly Agree”

Rank 2 is “All food establishments and other attractions frontliners are on their best to every
dealings to the tourists to ensure quality service” with average weighted mean of 3.40 and

a descriptive rating of “Agree”

Rank 3 is “Tour guides provide a relaxing and enjoyable experience at all times to meet
visitor’s satisfied visit or stay in the city which motivates them to go back to the place

again” with an average weighted mean of 3.32 and a descriptive rating of “Agree”

The Lowest in Rank is “Prompt communication and coordination of the barangays are
performed at all times” with an average weighted mean of 3.11 and a descriptive rating of

“Agree”.

The result shows Malabon’s strengths in terms of the hospitality/service tactics such as tour
guides are properly trained by DOT to communicate effectively to visitors and give
adequate knowledge of the communities being visited and be able to manage different kinds
of visitors, All food establishments and other attractions frontliners are on their best to every
dealings to the tourists to ensure quality service, tour guides provide a relaxing and
enjoyable experience at all times to meet visitor’s satisfied visit or stay in the city which
motivates them to go back to the place again. Also points out the concern on Prompt

communication and coordination of the barangays are performed at all times.
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Table 4.1.5
Fespondents' Assessmeant on Feod Toudsm in MMaabon (n bems oF Cilture
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Rank 1 is “Availability of souvenir shops where city’s famous local branded merchandises,
famous delicacies and famous local foods are being sold for visitors to purchase and enjoy
before leaving the city” with average weighted mean of 3.72 and a descriptive rating of

“Strongly Agree”

Rank 2 is “Active celebration of the local festivals of the barangays or city are done yearly”

with average weighted mean of 3.71 and a descriptive rating of “Strongly Agree”

Rank 3 is “The evident support of the city government on promoting local foods and
tourism of the city” with an average weighted mean of 3.65 and a descriptive rating of
“Strongly Agree”
The Lowest in rank is “The tour guides showcase a unique experience of visitors on history
and culture through various tour packages on heritage houses, famous landmarks and
delicious local foods and delicacies of the city”” with an average weighted mean of 3.25 and

a descriptive rating of “Agree”.

The result shows Malabon’s strengths in terms of the culture such as availability of souvenir
shops where city’s famous local branded merchandises, famous delicacies and famous local
foods, active celebration of the local festivals , and the evident support of the city
government on promoting local foods and tourism of the city. Also points out the concern
on having enough tour guides to showcase the city’s history and culture through various
tour packages on heritage houses, famous landmarks and delicious local foods and

delicacies of the city.
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Table 4.2.1
Respondents’ Azzezzrment on Food Tourizm in Caloocan in terms of AttractionyMarketing Strategies
ATTRACTIOMMAR KET IMG STRATEGIES Tourist Government Private b inecs Owner Local Residents Average
Ernployees Ernployess
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Table 4.2.1. Show the respondents’ assessment on food tourism in Caloocan in terms of

Attraction and Marketing Strategies.

Rank 1 are indicator number 1 and 2 “The originality and locally produced foods can serve
as one of the tourist attractions of the city”” and “The tourist destinations of the city are duly
recognized by DOT” both with average weighted mean of 3.59 and a descriptive rating of
“Strongly Agree”

Rank 3 is “The local food products are prepared on its finest and highest quality which
attributed to beauty of existing tourist destinations of the city” with an average weighted

mean of 3.57 and a descriptive rating of “Strongly Agree”

The Lowest in rank is “The prices of local foods being served at restaurant and dining places
in the city are affordable, if not, economical” with an average weighted mean of 3.29 and a

descriptive rating of “Agree”.

The result shows Caloocan’s strengths in terms of the attraction and Marketing strategies
such as the originality and locally produced foods can serve as one of the tourist attractions
of the city, the tourist destinations of the city are duly recognized by DOT and local food
products are prepared on its finest and highest quality which attributed to beauty of existing
tourist destinations of the city. Also points out the concern on prices of local foods being

served at restaurant and dining places in the city are affordable, if not, economical.
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Table 4.2.2

Respondents' Assessment on Food Tourism in Caloocan in term s of Infrastucture
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Table 4.2.2. Show the respondents’ assessment on food tourism in Caloocan in terms of

Infrastructure.

Rank 1 is “The city has good accommodation facilities (e.i. hotels, motels, inns, pension

houses, backpackers' hotel etc.,) for tourist to stay” with average weighted mean of 3.55

and a descriptive rating of “Strongly Agree.

Rank 2 is “All food establishments are provided with clean water supply safe returns and

enough power supply on daily basis” with average weighted mean of 3.48 and a

descriptive rating of “Agree”.

Rank 3 is “The ownership of existing infrastructures included in the tourism program of

the city are classified for easy referencing of the tour providers and tourists” with an

average weighted mean of 3.57 and a descriptive rating of “Strongly Agree”

The Lowest in rank is “All business establishments, tourism attractions and government

offices provide appropriate directional information and signages to all” with an average

weighted mean of 3.29 and a descriptive rating of “Agree”.

The result shows Caloocan’s strengths in terms of the infrastructures such as good

accommodation facilities and establishments, all food establishments are provided with

clean water and power supplies, and appropriate information on infrastructure are

provided for easy referencing. Also points out the concern on not all business

establishments, tourism attractions and government offices provide appropriate

directional information and signages to all.
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Tah|e42i3

1
Respondents' Assessment on Fyod Tourism i‘ Cdoocan in terms of Transportdion

Gu\remlhent Frivae
Ernplofees Emplomess

TRAMPORTATION Tourisk Business Owner Local Residents Average
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Rank 1 is “Available of public transportation is 24/7 in the city” with average weighted
mean of 3.70 and a descriptive rating of “Strongly Agree.

Rank 2 is “Food establishments and other attractions are accessible to all kind of vehicles
all year round” with average weighted mean of 3.66 and a descriptive rating of “Agree”.
Rank 3 is “Enough parking spaces or areas are provided to tourists on every visit” with an
average weighted mean of 3.61 and a descriptive rating of “Strongly Agree”
The Lowest in rank is “Presence of accurate regulated fare matrix seen in every public
transportation is provided for every tourist’s easy referencing” with an average weighted
mean of 3.25 and a descriptive rating of “Agree”.

The result shows Caloocan’s strengths in terms of the transportation such as 24/7
availability of public transportation, accessibility of all food establishments and other
attractions, and having enough parking spaces and areas provided to tourist during visits.
Also points out the concern on presence of accurate regulated fare matrix seen in every

public transportation is provided for every tourist’s easy referencing.
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Tahble 4.2.4
RFepondents' Assessment on Food Touwism in Saloocan in berm s of HospikalingSerwices Tadics
HOSPITALITY JSERVICE TACTICS Taurist G;;;TE"“E"‘ Empgl“;f;s Busness Owner Locd Residents  Aversge
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Table 4.2.4. Show the respondents’ assessment on food tourism in Caloocan in terms of
Hospitality or Service Tactics.
Rank 1 is “Tour guides are properly trained by DOT to communicate effectively to visitors
and give adequate knowledge of the communities being visited and be able to manage
different kinds of visitors” with average weighted mean of 3.77 and a descriptive rating of
“Strongly Agree”.
Rank 2 is “All food establishments and other attractions frontliners are on their best to every
dealings to the tourists to ensure quality service” with average weighted mean of 3.38 and
a descriptive rating of “Agree”.
Rank 3 is “Tour guides provide a relaxing and enjoyable experience at all times to meet
visitor’s satisfied visit or stay in the city which motivates them to go back to the place
again” with an average weighted mean of 3.28 and a descriptive rating of “Agree”
The Lowest in rank is “Prompt communication and coordination of the barangays are
performed at all times” with an average weighted mean of 3.08 and a descriptive rating of
“Agree”.

The result shows Caloocan’s strengths in terms of hospitality and service tactics such as
tour guides are properly trained by DOT, all food establishments and other attractions
frontliners are on their best to every dealings to the tourists to ensure quality service, Tour
guides provide a relaxing and enjoyable experience at all times. Also points out the
concern on Prompt communication and coordination of the barangays are not performed at

all times.
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TaHe=4.2.5
Respondents' Assesamernt on Food Tourism in Caloocan in berms of Culoare
. Gonrernim ent Prrivabe . .
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g merchandisss, farmcus dslicacies and 5o oy | 3zasp 1 zE0sA 1 3B0SA 6 3BaSA 2 3Tl SA 1
farmous local foodsz are being =0l for
vighors to purchass and enjoy before
leaving the city
The evident sopport of the city
& governmenton promoting local foods 370 A 3 368 54 3 O3P8 SA 2 3BE SR 2 349 A 3 366 SA 3
and tourisr of the city
The tour guides are localk of the ciby
7 showcasing ther oo lboral pride and 315 A B 3IE A 4 33 A 5 ZEI SN O3 244 A T 336 A E
identity
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Fover age =44 A 241 A B3 58 2E9 S8 Z4e A 349 A

Table 4.2.5. Show the respondents’ assessment on food tourism in Caloocan in terms of

Culture.

Rank 1 is “Availability of souvenir shops where city’s famous local branded merchandises,
famous delicacies and famous local foods are being sold for visitors to purchase and enjoy
before leaving the city” with average weighted mean of 3.71 and a descriptive rating of

“Strongly Agree”.

Rank 2 is “Active celebration of the local festivals of the barangays or city are done yearly”

with average weighted mean of 3.70 and a descriptive rating of “Agree”.

Rank 3 is “The evident support of the city government on promoting local foods and
tourism of the city” with an average weighted mean of 3.66 and a descriptive rating of

GCAgree)’

The Lowest in rank is “Presence of museums highlighting the city’s origin and history”

with an average weighted mean of 3.25 and a descriptive rating of “Agree”.

The result shows Caloocan’s strengths in terms of culture such as availability of souvenir
shops, active celebration of the local festivals and evident support of the city government
on promoting local foods and tourism. Also points out the concern on Presence of museums

highlighting the city’s origin and history.
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Table 431
Respondents' Aszessment on Food Touriam in Navotas in berms of Atrachon/Marketing Strategies
ATTRACTION/MARKETING STRATESIES Tourist Gowernm ent Private g, 5recs cwner | Locd Residerts | Aversge
Em ployees Ermn ployess

Wid | DR JRANE [ Wik | DR RAMNE | Wil |DR [RANK | Wit (DR JRAME | Wi DR (RANEK ] Wis (DR [RANE

The arlginalty and lacalhy produced foods
1 |camserve 35 one ofthe tourist atractions  (3,.80(SA 1 3.58 |58 E |3.eE5|5A 2 |F.E0(5A 1 B0 5A £ ZET|SA 1
of the ity
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3 |showcas e the city's destinations and new |2.20] A 4 3,60 548 4 |35 A 4 |3.20] A 4 ZE3|5A = D3R A 4
experlence to vistors
The B2 of Mass medla(le Radioads,
TC COMMercals, Menspaper Al &)
and SoclialMediade. . Facebook, Twitter,
Instagram, etc.) marketing Increases the
awareness of people aboutthe ciy's
attractlons and tourism
The prices of local foods belng served at
E [restaurant and dining places 0 the ity are 2,00 A & [3.65|5A 1 (.00 A & |2A0(5A] B |ZE0(SA)] 4 |227|A )
aftordable, ¥ not economical
The localfood products are prepared on s
Tinest and Nighast qualty whlch Jtiributed
to l:-eaun,rorisun%mﬁ?ﬁtdestlnanorﬁ o |FE0|SA| 3 |3.E4|SA| 2 (35B|5A| 3 |363|SA| 3 |3EE([SA[ 1 |362|SA| 3

the city

1B A S |2.E2|5A) 2 |2.05( A S |205(A & (2e4|5A) 2 |230(A s

Aowerage 42| A Z.E0(5A 35| A LA 36054 347 A

Table 4.3.1. Show the respondents’ assessment on food tourism in Navotas in terms of

attraction and marketing strategies.

Rank 1 is “The originality and locally produced foods can serve as one of the tourist
attractions of the city” with average weighted mean of 3.67 and a descriptive rating of

“Strongly Agree”.

Rank 2 is “The tourist destinations of the city are duly recognized by DOT” with average

weighted mean of 3.63 and a descriptive rating of “Strongly Agree”.

Rank 3 is “The local food products are prepared on its finest and highest quality which
attributed to beauty of existing tourist destinations of the city” with an average weighted

mean of 3.62 and a descriptive rating of “Agree”

The Lowest in rank is “The prices of local foods being served at restaurant and dining places
in the city are affordable, if not, economical” with an average weighted mean of 3.27 and a

descriptive rating of “Agree”.

The result shows Navotas’ strengths in terms of attraction and marketing strategies are the
originality and locally produced foods can serve as one of the tourist attractions of the city,
The tourist destinations of the city are duly recognized by DOT, The local food products
are prepared on its finest and highest quality which attributed to beauty of existing tourist
destinations of the city. Also points out the concern on prices of local foods being served

at restaurant and dining places in the city are affordable, if not, economical.
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Table 4.3.2

Respondents’ Aszeszment on Toward Dewelopment of Food Tourism in Mawatas in terms of Infrastucture

NFRASTRUCTURE Tourist ‘G0 vernr ent Priwate
Emiplayess Ernplayees

Wil (DR RAMNK] WE DR [RAME]WE (DR RAMK] WY (DR [RAME] WS DR [RAM] W (DR RAMK

Business Cwner |Local Residents Awerage

Al food establishments are prowded with clean
1 |watersupphysafe retums and enough powersupphy |2.50 |58 2 (356|534 & |2ER(SA| 2 |3.500S4( 2 [2ER0(SA| 1 |354|54| 2
on dailybasis

The city's food establishments ane WF | readyand

z [|vithedsting contact numbers (brresenafions. [ o) a4 | 3 |3gdafsal 4 [zao|a | oz o [moe|a | 4 |zes|al| 7 [zez|al| 4
delivweres, and caterng etc.)

The fod esmbizhmentz oparating are with

drainage Sewage system and solid waste
3 management system to protect the emirenment IEC(SA 1 (2 F0)SA| 1E |2EE|SA) 1 |2EE(SA| 2 [3EO0|SA| 3 O|2E1|SA] 1

The cityhas good accomma dation Beilites (2.0,
hotels, motels, inns, pension house s, backpachkers'
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5 |facilties (e i.picnic huts, pools, sports facilies, .00 & E |3e0|SA| B [3.25| A 4 |2.95 A Fo|300| 4 B |31E| A B
ete. ) fortounst to explore

Al busing 52 e sablishments, tourism atractions

g [and gowemement ofices prowide appropriate 05| a| 4 |3e3fsal 3 |zao|a| s [zos|a| s |zos|a| s |zeo|al| s
dire ctional infomation and signagesto all

2A0) A 7 (3F0|SA| LE (300 A Fo|c.00] A E (310 A 4 [214]A | 7

The ownership of existing infrastructure s included in

7 [thetourism program ofthe cityare classifed for 1o o0} ) ¢ |3E3)ca| 7 |zos|a | & [3s0|sa| 1 |zss|sal z [33z|al 3
e asyre®rencing ofthe tourprowders and tourists
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Table 4.3.2. Show the respondents’ assessment on food tourism in Navotas in terms of

infrastructures.

Rank 1 is “The food establishments operating are with drainage/sewage system and solid
waste management system to protect the environment” with average weighted mean of 3.61

and a descriptive rating of “Strongly Agree”.

Rank 2 is “All food establishments are provided with clean water supply safe returns and
enough power supply on daily basis” with average weighted mean of 3.54 and a descriptive

rating of “Strongly Agree”.

Rank 3 is “The ownership of existing infrastructures included in the tourism program of the
city are classified for easy referencing of the tour providers and tourists” with an average

weighted mean of 3.31 and a descriptive rating of “Agree”

The Lowest in rank is “The city has good accommodation facilities (e.i. hotels, motels, inns,
pension houses, backpackers' hotel etc.,) for tourist to stay” with an average weighted mean

of 3.14 and a descriptive rating of “Agree”.

The result shows Navotas’ strengths in terms of infrastructures are food establishments
operating are with drainage/sewage system and solid waste management system to protect
the environment, all food establishments are provided with clean water supply safe returns
and enough power supply on daily basis, the ownership of existing infrastructures included
in the tourism program of the city are classified for easy referencing of the tour providers
and tourists. Also points out the concern on good accommodation facilities (e.i. hotels,

motels, inns, pension houses, backpackers' hotel etc.,) for tourist to stay.
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Tahle 4.2.2

Respondents' Assezsment on Food Tourism in Mawotas in berms of Transportaion

15 el nim ent Privahz

TRAMNSPORTATION Tourizk Employees Employess

Buszinezs Owner | Locd Reddeants Average

Witd DR | RAMNEK [ wigd (DR JRAME | Wi DR (RANK | Wi DR [RANE | W DR RANEK | Wi DR [RAMNE

Awalable of public public ransportation is
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tourisks’ safety
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ravelling comfortable and convenient
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4 |are accesdble o all kind of wechicles dl IE0(5A = ZEZ|SA 4 |3.E5 |54 2 345 A K} 45 A 2 354 |5A 2
| |vear round
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government agencies to ensure tourist’s
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provided o bourists on ewery it
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wiaware, google m aps, e,
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Table 4.3.3. Show the respondents’ assessment on food tourism in Navotas in terms of
transportation.
Rank 1 is “Available of public transportation is 24/7 in the city” with average weighted

mean of 3.59 and a descriptive rating of “Strongly Agree”.

Rank 2 is “Food establishments and other attractions are accessible to all kind of vehicles
all year round” with average weighted mean of 3.54 and a descriptive rating of “Strongly

Agree”.

Rank 3 are indicator numbers 3 and 7 “Good quality of streets and roads makes travelling
comfortable and convenient” and “Enough parking spaces or areas are provided to tourists

on every visit™ with an average weighted mean of 3.47 and a descriptive rating of “Agree”

The Lowest in rank is “Presence of accurate regulated fare matrix seen in every public
transportation is provided for every tourist’s easy referencing” with an average weighted

mean of 3.19 and a descriptive rating of “Agree”.

The result shows Navotas’ strengths in terms of transportation are availability of public
transportation is 24/7, Food establishments and other attractions are accessible, good
quality of streets and roads makes travelling comfortable and convenient and enough
parking spaces or areas are provided to tourists on every visit. Also points out the concern
on presence of accurate regulated fare matrix seen in every public transportation is provided

for every tourist’s easy referencing.
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Table 4.3.4
Fespondents' Assessment on Food Tourism in Mawokas in terms of Hospitaliby
HOSPITALITY Towrist Generniment Frivate Business Owrer | Local Residents At age

Ernployess Eriplovyees
Wl (DR [RAMEK | W (DR RAME | Wl (DR | RARE] WE DR |RAMK |l (DR RAME] W DR [ RAME

Tour guides and locds are courteois and
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comrnuricate effedively to wizitars and give
adaquate knowledge of the commurnities being
vizited ard be dble bomansege differert kinds of
Tow guides provide a relaxing and enjoable
experience at all times to meet wsitor's s atisfied
wizit or stay in the dby which rnotivates them to
g0 badk b the place again

Al Food establizhmerts and other attradions
Frontlirers are on their best to every dealings to
the bourists to ensure quality service

3| A 3 (320 A 2 (20| A 3 |Fa0|A 3 [FER(A 3 (324 A E}

A0 A 4 (35| A 3 (40| A4 ER EFCN TR I 2 (AR A 2 |F.a0] A 2

The gty gowernment ensures 100% orderliness
ard quality of surroundings to every bowrist and
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landfill/dumpsite, mining site, unorgarized
informal settlernert )

Prompt coomurication and coordination of the
barangays are petformed at all times
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Table 4.3.4. Show the respondents’ assessment on food tourism in Navotas in terms of
hospitality and service tactics.
Rank 1 is “Tour guides are properly trained by DOT to communicate effectively to visitors
and give adequate knowledge of the communities being visited and be able to manage
different kinds of visitors” with average weighted mean of 3.58 and a descriptive rating of
“Strongly Agree”.
Rank 2 is “All food establishments and other attractions frontliners are on their best to every
dealings to the tourists to ensure quality service” with average weighted mean of 3.30 and

a descriptive rating of “Strongly Agree”.

Rank 3 is “Tour guides provide a relaxing and enjoyable experience at all times to meet
visitor’s satisfied visit or stay in the city which motivates them to go back to the place

again” with an average weighted mean of 3.24 and a descriptive rating of “Agree”

The Lowest in rank is “Presence of accurate regulated fare matrix seen in every public
transportation is provided for every tourist’s easy referencing” with an average weighted

mean of 3.19 and a descriptive rating of “Agree”.

The result shows Navotas’ strengths in terms of transportation are availability of public
transportation is 24/7, Food establishments and other attractions are accessible, good
quality of streets and roads makes travelling comfortable and convenient and enough
parking spaces or areas are provided to tourists on every visit. Also points out the concern
on presence of accurate regulated fare matrix seen in every public transportation is provided

for every tourist’s easy referencing.
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Table4.35
Responderts' fssesem et on Food Toursm in Mawots inbermns of Culture
Goverrmert Frivvate
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1 padkages on heritage holses, 315[A | 55 |sa0|a| e |35e|sa| 4 [saofsal 1 | sa5 [a| 7 |s3s|{al| S
farnoLe landrarks and delidaas
local foock and delices of the dty
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Table 4.3.5. Show the respondents’ assessment on food tourism in Navotas in terms of
Culture.

Rank 1 are indicator numbers 2 and 5 “Active celebration of the local festivals of the
barangays or city are done yearly” and “Availability of souvenir shops where city’s famous
local branded merchandises, famous delicacies and famous local foods are being sold for
visitors to purchase and enjoy before leaving the city” both with average weighted mean of
3.66 and a descriptive rating of “Strongly Agree”.

Rank 3 is “The evident support of the city government on promoting local foods and
tourism of the city” with average weighted mean of 3.62 and a descriptive rating of
“Strongly Agree”.

The Lowest in rank is “Presence of museums highlighting the city’s origin and history”
with an average weighted mean of 3.25 and a descriptive rating of “Agree”.

The result shows Navotas’ strengths in terms of culture are active celebration of the local
festivals, availability of souvenir shops, and the evident support of the city government on
promoting local foods and tourism of the city. Also points out the concern on presence of

museums highlighting the city’s origin and history.
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Table 4.4.1
Respondents' Assessment on Food Tourism in Valenzuela In terms of Attraction/Marketing Strategles
ATTRACTION/MARKETING STRATEGES Tourist Government | Privale o ee Owner Locd Resdents  Average
Employees Employees

W< DR RANK Wx DR RANK WX DR RANK Wx DR RANK WX DR RANK WX DR RANK

The originaity and localy produced foods
1 canserve as one of the tounst afractions ofthe | 3.15 A 5 36254 3 315 A 5 300 A 6 363 5A 3 331 A 5
city
5 Tnelourist deslinations of the city are duly
recognized by DOT
Thi availlability of variows cuisines showcase the
city"s destinations and new experience Lo vistors
The use of mass media .e RadioAds, TC
Commercials, Newspaper Ads efc. ) and Social
4 Media (e.g. Facebook, Twiler, Inslagram. e} 380 54 1 355 54 5 3.65 5S4 2 380 SA 1 3.50 SA 6 3.66 SA 1
marketing noreases the awarensss of people
about the ciy's attractions and tourism

3.20 A 4 360 5A 4 325 A 4 3.20 A 4 3.64 5A 2 3.38 A 4

375 84 2 35254 6 3755A 1 360 SA 2 356 5A 5 364|5A 2

The prices of local foods being served &

5 restaurant and dning places n the city are 290 A & 366 5A 1 300 A 6 3155 5 3.60 5A 4 3.28 A &
affordable. I nol, economical
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existing tourist destinations of the city

Average 34l A 360 SA 341 A 338 A 3.60 SA 348 A

Table 4.4.1. Show the respondents’ assessment on food tourism in Valenzuela in terms of
Attraction/Marketing Strategies.

Rank 1 is ”The use of mass media (i.e. Radio Ads, TC Commercials, Newspaper Ads etc.)
and Social Media (e.g. Facebook, Twitter, Instagram, etc.) marketing increases the
awareness of people about the city's attractions and tourism” with average weighted mean
of 3.66 and a descriptive rating of “Strongly Agree”.

Rank 2 is "The availability of various cuisines showcase the city's destinations and new
experience to visitors” with average weighted mean of 3.64 and a descriptive rating of
“Strongly Agree”

Rank 3 is “The local food products are prepared on its finest and highest quality which
attributed to beauty of existing tourist destinations of the city” with average weighted mean
of 3.61 and a descriptive rating of “Strongly Agree”.

The Lowest in rank is “The prices of local foods being served at restaurant and dining places
in the city are affordable, if not, economical” with an average weighted mean of 3.28 and a
descriptive rating of “Agree”.

The result shows Valenzuela’s strengths in terms of attractions and marketing strategies are
The use of mass media and social media marketing for awareness city's attractions and
tourism, availability of various cuisines, local food products are prepared on its finest and
highest quality which attributed to beauty of existing tourist destinations of the city. Also
points out the concern on prices of local foods being served at restaurant and dining places

in the city are not affordable or economical.
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Table 4.4.2
Respondents' Assessmient on Food Tourismiin Walenzuelz in terms of Infrastucture

Government Private

Employess Employes
Wi DR RANK W DR RANK W DR RAMK WX DR RAMK WX DR RANK WX DR RANK
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etc..) for tounst to explore
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g andgovemement offices provide approdrid® 505 4 5 (35054 5 300 A 4 295 A 7 (308 A 5 302 A 6
direchional information and signagesto al

The ownershp of exising infrastructune 3 inciud sd
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Table 4.4.2. Show the respondents’ assessment on food tourism in Valenzuela in terms of
Infrastructure.

Rank 1 is ”The city has good accommodation facilities (e.i. hotels, motels, inns, pension
houses, backpackers' hotel etc.,) for tourist to stay” with average weighted mean of 3.61
and a descriptive rating of “Strongly Agree”.

Rank 2 is ”All food establishments are provided with clean water supply safe returns and
enough power supply on daily basis” with average weighted mean of 3.56 and a descriptive
rating of “Strongly Agree”

Rank 3 is “The ownership of existing infrastructures included in the tourism program of the
city are classified for easy referencing of the tour providers and tourists” with average
weighted mean of 3.32 and a descriptive rating of “Agree”.

The Lowest in rank is “The city has establishments offering other activity facilities (e.1.
picnic huts, pools, sports facilities, etc.,) for tourist to explore” with an average weighted
mean of 3.13 and a descriptive rating of “Agree”.

The result shows Valenzuela’s strengths in terms of Infrastructure are the city has good
accommodation facilities for tourist to stay, all food establishments are provided with clean
water power supply on daily basis, ownership of existing infrastructures included in the
tourism program of the city are classified for easy referencing of the tour providers and
tourists. Also points out the concern on city has establishments offering other activity for

tourist to explore.
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Table 4.4.3

Respondents’ Assessmenton Food Tourism in Valenzuela in terms of Transporation

Government Privat=

TRANSPORTATION Tourist Employess Employees

Business Owner Local Residents Average

W DR RANK WX DR RANK WX DR RANK WX DR RANK WX DR RANK WX DR RANK
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comfortable and convenient

Food establishments and other atiracthions are
acressible to 2l kind of vechicles all year round
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(]
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google maps, etr.

360 SA 2 37554 3 360SA 5 360 SA 4 360 5A 4 363 SA 3

Average 333 A 3.54 5A 3.53 5A 349 A 349 A 348 A

Table 4.4.3. Show the respondents’ assessment on food tourism in Valenzuela in terms of
Transportation

Rank 1 is ”Available of public transportation is 24/7 in the city” with average weighted
mean of 3.73 and a descriptive rating of “Strongly Agree”.

Rank 2 is ”Food establishments and other attractions are accessible to all kind of vehicles
all year round” with average weighted mean of 3.67 and a descriptive rating of “Strongly
Agree”

Rank 3 is “Enough parking spaces or areas are provided to tourists on every visit” with
average weighted mean of 3.63 and a descriptive rating of “Strongly Agree”.

The Lowest in rank is “Presence of accurate regulated fare matrix seen in every public
transportation is provided for every tourist’s easy referencing” with an average weighted
mean of 3.19 and a descriptive rating of “Agree”.

The result shows Valenzuela’s strengths in terms of transportation are availability of public
transportation is 24/7 in the city, food establishments and other attractions are accessible to
all kind of vehicles all year round and enough parking spaces or areas are provided to
tourists on every visit. Also points out the concern on presence of accurate regulated fare

matrix seen in every public transportation is provided for every tourist’s easy referencing.
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Table 4.4.4
Respondents’ Assessment on Food Tourism in Valenzuela in terms of Hospitality/Service Tadics
HOSPITALITYService Tactics Touwrist EEE::E'ETQ:T: E::Jli;a'vt:es Business Owner Lol Residents Average

Wi DR RANK W DR RANK W DR RANK Wx DR RANK Wi DR RAMK WX DR RANK
Tour guides and locls are courteous and friendly
1 o visitors 3.49 A 2 315 A 4 315 A & 3.25 A 4 3.30 A 4 3.27 A 4

Tour guides are properly Fained by DOT o
communicte effadivay to visitors and give
2 adequate knowledge of the communities being 3.35 A 5 35054 5 300 A 6 305 A 6 320 A 5 322 A 5
visited and be able to manage different kinds of
VISHDrs
Tour guides provide a refaang and enjoyable
experience at all tmes o meet visitor's satishied a .
3 Visit or oy in the ity whidh mobvales them & oo 3.20 A 6 3.00 A 6 3.05 A 5 315 A 5 315 A 6 311 A [
back to the place again
All food establishments and other attrachions
frontliners are on their bast to every dealings o 345 A 3 396 A 2 300 A 3 3230/ A 3 335 A 3 331 A 3
the tourists o ensure quality service
The city government ensures 100% orderliness
and quality of surroundings to every tourist and
5 constituents at all imes (fre= from 3.80 5A 1 3.90 5& 1 3.70 5A 1 3.85 5A 1 3.70 SA 1 3.79 54 1
landlfillfdumpsite, mining site, unorganized
informal setiement)

Prompt communicaton and coordination of the
6 barangays are performed at all tmes 340 A 4 325 A 3 3655A 2 340 A 2 340 A 2 342 A 2

Average 245 A 334 A 220 A 333 A 335 A 335 A

Table 4.4.4. Show the respondents’ assessment on food tourism in Valenzuela in terms of
Hospitality or Service Tactics.

Rank 1 is ” The city government ensures 100% orderliness and quality of surroundings to
every tourist and constituents at all times (free from landlfill/dumpsite, mining site,
unorganized informal settlement)” with average weighted mean of 3.79 and a descriptive
rating of “Strongly Agree”.

Rank 2 is "Prompt communication and coordination of the barangays are performed at all
times” with average weighted mean of 3.42 and a descriptive rating of “Strongly Agree”
Rank 3 is “All food establishments and other attractions frontliners are on their best to every
dealings to the tourists to ensure quality service” with average weighted mean of 3.31 and
a descriptive rating of “Agree”.

The Lowest in rank is “Tour guides provide a relaxing and enjoyable experience at all times
to meet visitor’s satisfied visit or stay in the city which motivates them to go back to the
place again” with an average weighted mean of 3.11 and a descriptive rating of “Agree”.
The result shows Valenzuela’s strengths in terms of hospitality and service tactics are
Valenzuela government ensures 100% orderliness and quality of surroundings to every
tourist and constituents at all times, prompt communication and coordination of barangays
are performed at all times and all food establishments and other attractions frontliners are
on their best to every dealings to the tourists to ensure quality service. Also points out the

concern on tour guides provide a relaxing and enjoyable experience to visitors at all times.
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Table 4.4.5
Respondents’ Assessment on Food Tourism in Valenzuga in terms of Culture
= Government Frvate , )
CULTURE Tourist Empiovees Ernnl ovess Business Owner Loc! Residents Averags

ViX DR RANK WX DR RAMK WX DR RANK WX DR RANK| WX DR RANK WX DR RANK

The tour guides showcase a unique
experience of vstors on history and culture
1 through various tour packages on heritage 215 A 5 310 A 6 256SA 4 3IH55A 2 315 A F 332 SA 5
houses, famous landmarks and delicous local
foods and delices of the oty

Active celebration of the local festivals of the
2 ba[angays or city are done vealy 3758 3 36554 3 377 5A) 1 3,83 5A 3 3.505A 3 366 54 3

Ddicacies from local ingredients provide a
3 unique multiplicity of culinary experience to 320 A 4 315 A 5 320 A 7 35054 5 345 A 5 33054 &
wisitors

Presence of museums highlighting the aty's
origin and history

Availability of souvenir shops where city's
famous local branded merchandises, famous
5 delicades and famous local foods arebeing 310 2 7 30004 7 330 A 6 345 A
sold for visitors to purchase and enjoy before

leaving the aty

38554 1 374/ 5A 2 [3.755A| 2 35054 6 3655A 1 3T0s5A 1

343 A 6 326 5A 7

]

The evident support of the dty government
on promoting local foods and tourism of the
rrha

The tour guides are locals of the city
showaasng ther cultural pnde and identity

3.B0 5A 2 3B5A 1 3705A 3 3555A 4 |(3605A 2 370 5A 2

313 A 6 320A 4 335 A 5 3B0SA 1 349 A 4 339 5A 4

Average 343 A 338 A 3.52 5A 358 5A 347 A 348 A

Table 4.4.5. Show the respondents’ assessment on food tourism in Valenzuela in terms of
Culture.

Rank 1 is ”Presence of museums highlighting the city’s origin and history” with average
weighted mean of 3.70 and a descriptive rating of “Strongly Agree”.

Rank 2 is ”The evident support of the city government on promoting local foods and
tourism of the city” with average weighted mean of 3.70 and a descriptive rating of
“Strongly Agree”

Rank 3 is “Active celebration of the local festivals of the barangays or city are done yearly”
with average weighted mean of 3.66 and a descriptive rating of “Strongly Agree”.

The Lowest in rank is “Availability of souvenir shops where city’s famous local branded
merchandises, famous delicacies and famous local foods are being sold for visitors to
purchase and enjoy before leaving the city” with an average weighted mean of 3.26 and a
descriptive rating of “Agree”.

The result shows Valenzuela’s strengths in terms of culture are presence of museums
highlighting the city’s origin and history, evident support of the city government on
promoting local foods and tourism of the city and active celebration of the local festivals.
Also points out the concern on Availability of souvenir shops for tourists to buy locally

made products and merchandises.
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Table ¢
Respondents' A ssessment: of Food Tourism Program in CAMANAYA as per indicator
Malabon Caloocan Navotas Valenzuela Average

Mean DR Ranking Mean DR Ranking Mean DR Ranking Mean DR Ranking Mean DR Ranking
Attraction/Marketing Strategies 346 A4 2 345 A 3 347 A 1 3 A ) 3 A2

Infrastructures A 4 15 A 5 33 A 4 33 A 5 3MA S
Transportatian 45 A 3 A2 338/ A3 3 A 1 3 A3
Hospitality/Service Tactics A5 1A 4 3B A 5 3/ A4 3L A4
Culture 84 1 3o op 1 3 A 2 3 A 1 AR A 1

Tetal 342 A 19 A 338 A 342 A 140 A

Table 4.5 shows the respondents’ assessment of Food Tourism in CAMANAVA as per
indicator.

From the four (4) cities, the overall shows that:

For Malabon City, Rank 1 is “Culture”, with a weighted mean of 3.48; Rank 2 is
“Attraction/ Marketing Strategies”, with a weighted mean of 3.46; Rank 3 is
“Transportation”, with a weighted mean of 3.45; The lowest in rank is “Hospitality/ Service
Tactics”, with a weighted mean of 3.35; all with an average weighted mean of 3.42 and
descriptive rating of “Agree”.
For Caloocan City, Rank 1 is “Culture”, with a weighted mean of 3.49; Rank 2 is
“Transportation” with a weighted mean of 3.48; Rank 3 is “Attraction or Marketing
Strategies” with a weighted mean of 3.45; The lowest in rank is “Infrastructure” with a
weighted mean of 3.25, all with an average weighted mean of 3.39 and descriptive rating
of “Agree”.
For Navotas City, Rank 1 is “Attraction or Marketing Strategies” with a weighted mean of
3.47; Rank 2 is “Culture”, with a weighted mean of 3.46; Rank 3 is “Transportation”, with
a weighted mean of 3.39; The lowest in rank is “Hospitality and Service Tactics” with a
weighted mean of 3.25, all with an average weighted mean of 3.38 and descriptive rating
of “Agree”.
For Valenzuela City, Rank 1 are indicators “Attraction or Marketing Strategies,
Transportation and Culture” all with weighted mean of 3.48, The lowest in rank is
“Infrastructure” with a weighted mean of 3.30, all with an average weighted mean of 3.42
and descriptive rating of “Agree”.
Based on the results for CAMANAVA, Rank 1 is “Culture” with a weighted mean of 3.48;
Rank 2 is “Attraction or Marketing Strategies” with a weighted mean of 3.47; Rank 3 is
“Transportation” with a weighted mean of 3.45; The lowest in rank is Infrastructure with a
weighted mean of 3.30; all with an average weighted mean of 3.40 and descriptive rating

of “Agree”.
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The result of the data shows that CAMANAVA is rich in culture and attraction sites, with
various available marketing strategies and is accessible to tourist to visit. The major concern

is infrastructure for tourists to stay and explore within the cluster.

Table 5

Significant difference in the Respondents” Assessment
of Food Tourism in CAMANAVA

Degree of . .
Indicators | Ereedam Compute | Critical Interprt_at_atlonl
d Value Value Decision
(df)
Attractionf . .
Marketing 4 3.50 9.49 I”S"-j’qncfgat’:j"'o'
Strateqies P
Infastructure 4 77.7 949 | Significant HO:
Rejected
: Significant HO:
Transportation 4 32.21 9.49 Rejected
L Significant HO:
Hospitality 4 73.35 9.49 Rejected
Significant HO:
Culture 4 65.57 9.49 Rejected

Table 5.0 shows the difference in the respondents’ assessment of Food Tourism in
CAMANAVA.

Based on table 5.0 the results show that no significant difference exits in the assessment of
the respondents of the development of food tourism in CAMANAVA in terms of
attraction/marketing strategies, infrastructure, transportation, hospitality, and culture. This
finding is denoted by the Friedman two-way ANOVA by ranks value which is equals to
3.50, 77.7, 32.21, 73.35, and 65.57 respectively which are below the critical value of 9.49
with degree of freedom of 4 significance level.

Based on the above findings, the null hypothesis of no significant difference in the
assessment of attraction/marketing strategies is accepted. Moreover, the result reveals that
infrastructure, transportation, hospitality, and culture show significant difference in th
respondents’ assessment, thus finding is evidenced by the computed Friedman two-way
ANOVA by ranks value of infrastructure at 77.7, transportation at 32.21, hospitality at
73.35, and culture at 65.57, which all are above the critical value 9.49, with degree of

freedom at 4 significant level.
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Based on the findings, the null hypothesis of no significant difference of respondents’
assessment of food tourism program of CAMANAVA infrastructure, transportation,

hospitality, and culture are rejected Interpretation

Tabke b
Respondents’ Assessment as Regards the ChalengesfProblems Encountered on Faod Teursm h CAMANAYA
CHALL FGES/PROBLEMS Caloocan  Malabon  Navotas  Valenzuela  Average

WX DR R WX DRR WX DRE WX DRE WX DR R

1. There £ lackof mass meda exposire toincrease the awareness of

peorle about the ety attractiors and tourism 1605 W 155 5 12 2125 11 23 35 5 1813 12
2. Local food prodd s ot boo original and of highest quality 1545 12 1545 11 24 S75 2355 8 1955 11
3. Foodestabishmerts donot have dean restrooms and not \WIFL

reatly 158 5 1 2005 B 245 S 45 230 5 6 208 5 85
4, ity ladks good accommodation facilties for tourkts to stay 645 9 2395 3 245 b 1g5 5 1 2085 85

5. There k lackof other activiy faciities espedially sparts, to explore
21005 45 2355 4 199 5 12 1m0 312 p43 9

f. Lackof available private or accredied trareport ation 24/7 that
ersLres touristssafety 2% 5 3 13S0 2w S rom 3 Wo2213 s

7. Lackof accurate requiated Fare matrix for easy referencing of tour
2003 45 245 5 15 245 545 2485 20 235 1

9. Srroundng of some tourkt sites are filledwith irfomal setters

10. Sorve tour quide ladkexpertise abut bistory and cukure of the dty
199 5 6 19 5 0 24 5 3 24 3 1 22135 55

11, Lackof souwenirs shops highlighting the i y's branded

merthandse (I e I S IR A [
12, Lackof active travel ageney banding the ciy faodtoursm 185 S 7 2455 15 235 S W0 2 S 4 226 S 4
Weighted Average 196 5 20 § 236 5 272 5 216 §

Table 6.0 shows the respondents challenges/problems encountered on food tourism per city

in CAMANAVA.

For Caloocan City, Rank 1 is “Lack of spacious parking spaces for tourists” with a weighted
mean of 2.45 and a descriptive rating of “Serious”; Rank 2 is “Surroundings of some tourist
sites are filled with informal settlers and scattered trash” with a weighted mean of 2.43 and
a descriptive rating of “Serious”; Rank 3 is “Lack of available private or accredited
transportation 24/7 that ensures tourists’ safety” with a weighted mean of 2.35 and a
descriptive rating of “Serious”; The lowest in rank is “Local food products not too original
and of highest quality” with a weighted mean of 1.54 and a descriptive rating of “Serious”;
with an average weighted mean of 1.96 and descriptive rating of “Serious”;
For Malabon City, Rank 1 and 2 are indicator numbers 7 and 12 ““ Lack of accurate regulated
fare matrix for easy referencing of tour” and “Lack of active travel agency handling the city
food tourism” both with weighted mean of 2.45 and descriptive rating of “Serious”; Rank
3 is “City lacks good accommodation facilities for tourists to stay” with weighted mean of

2.39 and a descriptive rating of “Serious”; The lowest in rank is “There is lack of mass
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media exposure to increase the awareness of people about the city’s attractions and tourism

“ with a weighted mean of 1.55 and a descriptive rating of “Serious”; with an average

weighted mean of 1.55 and descriptive rating of “Serious”.
For Navotas City, Rank 1 is “ Lack of souvenirs shops highlighting the city’s branded
merchandise” with weighted mean of 2.75 and descriptive rating of “Very Serious”; Rank
2 is “Lack of available private or accredited transportation 24/7 that ensures tourists’ safety”
with weighted mean of 2.48 and a descriptive rating of “Serious”; Rank 3 is “Some tour
guide lack expertise abut history and culture of the city” with weighted mean of 2.46 and a
descriptive rating of “Serious” The lowest in rank is “There is lack of other activity facilities
especially sports, to explore “ with a weighted mean of 1.55 and a descriptive rating of
“Serious”; with an average weighted mean of 2.36 and descriptive rating of “Serious”.
For Valenzuela City, Rank 1 is “ Some tour guide lack expertise abut history and culture of
the city” with weighted mean of 2.48 and descriptive rating of “Serious”; Rank 2 is “Lack
of accurate regulated fare matrix for easy referencing of tour” with weighted mean of 2.45
and a descriptive rating of “Serious”; Rank 3 is “Some tour guide lack expertise abut history
and culture of the city” with weighted mean of 2.42 and a descriptive rating of “Serious”
The lowest in rank is “There is lack of other activity facilities especially sports, to explore*
with a weighted mean of 1.80 and a descriptive rating of “Serious”; with an average
weighted mean of  2.22 and descriptive rating of  “Serious”.
Based on the results for CAMANAVA, Rank 1 is “Lack of accurate regulated fare matrix
for easy referencing of tour” with a weighted mean of 2.36 and a descriptive rating of
“Serious”; Rank 2 and 3 and indicator numbers 8 and 9 is “Lack of spacious parking spaces
for tourists” and “Surroundings of some tourist sites are filled with informal settlers and
scattered trash” both with weighted mean of 2.32 and descriptive rating of “Serious”; The
lowest in rank is “There is lack of mass media exposure to increase the awareness of people
about the city’s attractions and tourism” with a weighted mean of 1.91 and a descriptive
rating of “Serious”; all with an average weighted mean of 2.16 and descriptive rating of
“Serious”.

The result of the data shows that manageable challenges of the cities are availability of
accurate regulated fare matrix, spacious parking spaces and surroundings with the presence
of informal settlers and scattered trash. Increasing the Awareness of people about the city’s
attraction and tourism through mass media, specifically through social media must be

prioritized in the development efforts of their food tourism program.
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Table 7.0
Significant Difference in the Respondents’ Assessment as Regards the Challenges Problems

Ercountered on Food Tourism in CAMARNAYA

Degree of Freedam | Computed
(df) Walue

Challenges/Problems 3 189420 781 Significant HD: Rejected

Critical Value | InterpretationDecision

Table 7.0 presents the difference in the respondents’ assessment as regards the
challenges/problems encountered on  Food  Tourism in  CAMANAVA.
The result on Table 7.0 shows that there is a significant difference exist in the assessment of
respondents as regards the challenges/problems encountered in the Food Tourism in
CAMANAVA.

The findings is indicated by ANOVA value at .05 value equals 189.420 which was higher than
its critical value of 7.81 with the degree of freedom at 3 in the assessment of respondents as
regards to challenges/problems is rejected.
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